






Binnenwerk pagina 14

in Amsterdam. We therefore had no trouble convincing the 

best designers from Liz Claiborne to make the move from 

London to Amsterdam, even though London has always 

been considered the capital of youth fashion.’ 

However, other factors also favored Amsterdam in the 

decision to relocate. In addition to the well-known 

advantages - the proximity of Amsterdam Airport Schiphol, 

the presence of a high quality contingent of business service 

industries - Mexx also profi ts from the current pressure 

on offi ce rental prices in the present economic climate. 

‘We managed to get a good deal, which is one of the 

reasons why we have the resources to design the interior 

of the building completely to our liking. In fact, the City of 

Amsterdam deserves our compliments; we received every 

cooperation from the authorities when applying for permits 

and they helped us by speeding up procedures.’

Rattan Chadha, Founder and former CEO of Mexx Group 

Amsterdam inspires you at every turn

Founded in 1980, Mexx is a global lifestyle brand that offers 

a range of fashion apparel and accessories for women, men 

and children, as well as non-apparel items. In June 2004, 

the Amsterdam Design Center was offi cially opened, and 

350 creative professionals from all over the world moved 

into the 15,000 square meter offi ce space at International 

Business Park Riekerpolder. Mexx combines the creation of 

new fashion lines and worldwide marketing at its Amsterdam 

location. Its American parent company, Liz Claiborne, has 

also moved its European design center from London to 

Amsterdam.

Mexx Group founder and former CEO Rattan Chadha 

explains: ‘In our business the quality of the design and 

sensitivity to current trends are the most important factors 

of success. The current trend is that collections have to be 

updated more frequently, and we also have to anticipate 

the strongly individualized lifestyles of our customers. This 

means that we not only have to considerably speed up the 

design process, but must also be able to bring together 

several different disciplines. The store’s interior must refl ect 

the feel of that moment’s clothing line, and that has to be 

supported by sales promotion. In addition, the logistics 

should seamlessly enable the entire process. For all these 

specialized disciplines you need people with good ideas 

who must be able and willing to work together.’

‘All of these considerations played a part in our choice of 

Amsterdam. For ages creative people have been drawn to 

Amsterdam. In a way, this city inspires you at every turn. 

In our case, that is almost literally the truth. Additionally, 

there is a huge pool of talented people available for each 

department of our company. Last but not least, Amsterdam 

has a cool image in our world. Without exception, the 

people we look for or want to hold on to are keen to live 

Testimonial Mexx/Liz Claiborne
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No Excess
Stefan van Schooten, General Sales Manager No Excess 

Inspiring environment 

“Amsterdam is known for its creativity. It is an inspiring 

environment for young designers from all over the world. 

That is why companies like No Excess are located in the 

greater Amsterdam area. Here we design and market 

clothing for young people from all over Europe and the 

rest of the world.”

Marlies Dekkers 
Marlies Dekkers, Fashion designer 

Pool of talent

“The Netherlands offers a large pool of fashion talent,” 

says Fashion designer Marlies Dekkers: “Dutch workers are 

creative minds. I see them everywhere in the world. For 

example Diesel’s designers are mainly Dutch.”

About Marlies Dekkers: 

Fashion designer Marlies Dekkers is a groundbreaking 

trendsetter in the fi eld of underwear for both men and 

women. She currently sells her collection through 850 

sales outlets worldwide. Recently Marlies Dekkers won 

the prestigious American Fashion award, the Cila Award, 

in the category Best Fashion Lingerie.

McGregor Fashion Group 
Jan Paul ten Hoopen, McGregor Fashion Group

Reasons for investing in the Netherlands

“The favourable tax climate in the Netherlands is for many 

international fashion companies the reason to establish 

their European headquarters in the Netherlands. Besides 

that, the Netherlands offers a broad range of service 

providers; in terms of fi nance, logistics and legislation.

On top of that, we have Amsterdam Airport Schiphol; the 

best airport in Europe!”

About McGregor Fashion Group: 

Founded in 1993, McGregor Fashion Group is one of the 

most successful fashion houses in the high-end fashion 

market. McGregor and Gaastra are the Group’s leading 

brands. 

Secon
Ronny Lemmes, Secon

Fun and sexy city of Amsterdam

“The city of Amsterdam is fun and sexy,” says Ronny 

Lemmes. “It is a good place to shop and go out. Therefore, 

it is easier to attract international, creative staff. This makes 

Amsterdam an ideal location to establish your fashion 

company.”

About The Secon Group: 

The Secon group is a group of international lifestyle 

fashion brands: Turnover, Arrow, Anotherwoman and 

Creenstone.

Testimonials
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wide range of land and property options for international 

companies interested in locating in the region, whether the 

need is for European headquarters, logistics centers, light 

manufacturing operations, call & shared service centers, 

training facilities, or marketing and sales operations. 

Already, more than 1,600 international companies have 

chosen AAA as their home base for European activities. 

Amsterdam Airport Area (AAA) is a unique partnership 

of public and private organizations involved in the 

development of business locations in the greater 

Amsterdam region.

Amsterdam Airport Area is the leading international 

business location in the Netherlands. AAA provides a 

Members of AAA:
• Schiphol Area Development Company

• Schiphol Real Estate

• City of Amsterdam

• Port of Amsterdam

• Municipality of Haarlemmermeer

• City of Almere

• City of Lelystad

• Province of Noord-Holland

• ING Real Estate

• Multi Development

• ABN AMRO

• AM

• Dura Vermeer

• OVG

• MAB Development

• AMB Property Europe

• Delta Development Group
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Tel: +31 20 405 4776

info@aaarea.nl

www.aaarea.nl
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